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FEFaE Fearited g (International principle of cooperative)
FEdrH Heaurwaares (Values and norms of cooperative)

ATIRAT «@T (Basis Accounting system)

AYTAHT e @@ gurrer (Accounting system of cooperative in Nepal)

T TAT HI FEFHRI GLATHT Ied AeReE fawed (PEARLS monitoring system in Saving and credit
cooperative)

AT GEFHT faEHE q=g@R qar gArdes  (Emerging opportunities and challenges of
cooperative in Nepal)

Fewia e A (Development of cooperatives)
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fairar ST fagrea @ yae= (Principle of financial product and its Promotion)
faerira semreRTr I F@e 99 (E-marketing and its effects)
T |raTaRT T Wikt wIgar ao 79 (Financial literacy and its importance & effect)
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w& e fagrea (Member protection Principle)
e ¥+ ga=q9q (Member relationship management)

¥ wEed i (Member retention strategies )
wHE Garad sgaeraqs tagr=a (Principle of human resources management)
TTAEITIAAT oA I GRaa&r 9@t (Role of communication and coordination in management)
JHA ER sgae (Total Quality Management)
X IUTAT (Tax Calculation)
TR (UTTEE © 30)
e Microsoft Office Word (Nepali and English typing)
e Microsoft Power Point with animation

e Microsoft Office Excel
e Email Internet
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