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q. FEFIrr SwRited fagrr (International principle of cooperative)

R. fa=ira Sameser w@8= ( Promotion Financial Product)

3. forcira =TT T a9 9@ (E-marketing and its effects)

¥. fa<ira e, a9@r wrger a9t o (Financial literacy, its importance & effect)

Y. 999 9% FqYIq (Member relationship management)
%. @ UL (Tax Calculation)
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TANTCHS

Microsoft Office Word (Nepali and English typing)
Microsoft Power Point with animation

Microsoft Office Excel

Email Internet



